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Best  Band  in America  is an episodic TV-style 

program that travels to smaller cities across the country 
to highlight outstanding local bands with strong 
followings. Unlike large-scale talent competitions like 
The Voice and America's Got Talent, this show 
embraces a run-and-gun video style, bringing a raw 
and authentic energy to the performances and stories 
behind these talented musicians



Showrunner& Producer

Denis OφBrien 
Showrunner & Executive 
Producer 
Two-time Emmy winner Denis O'Brien has 
directed/produced 500+ TV spots and 
films, including the award-winning Kinney 
Drugs campaign with Sam Elliott. His 
documentary Promise launched in Asia, 
with critical cinematography on MobTown 
and BlackJack. Denisφ energetic style 
draws stars like Meryl Streep and Wayne 
Gretzky, earning Addys, Tellys, and more.

Michael Staertow  
Consulting Producer
Consulting Producer and guitarist for 
Rock & Roll Hall of Famer Lou Gramm, 
Slaughter, and The Guess Who. A 
Rock nφ Roll Fantasy Camp counselor, 
heφs performed with Rudy Sarzo and 
Carmine Appice. Based in Nashville, 
TN, Michaelφs dynamic talent shines in 
solo work and collaborations, earning a 
global following.



Show 
CONCEPT

Å Best Band in America is a high-energy, episodic series that 
discovers and showcases the best local bands across the country.

Å Unlike mainstream talent competitions, this series captures the raw, 
unfiltered essence of regional music scenes. 

Å Features a dynamic, immersive approach, contrasting big-budget 
productions with a fresh, run-and-gun documentary style. 

Å Designed for both traditional broadcasters and streaming platforms, 

offering broad market appeal.

Å Grand Prize is a Studio Recording Contract at a Major Studio 
Produced by an accredited music producer.



Market

Growing  Demand  for  Authentic,  Grassroots  
Music  Content
Audiences crave real, unfiltered music spotlighting undiscovered 
talent over mainstream acts. Luminateφs 2024 Report shows 
global audio streaming up 14%, hitting 5 trillion streams, with 
music documentaries driving niche interest. Netflixφs The 
Greatest Night in Pop scored 1.27 billion minutes streamed in 
2024, proving music content boosts viewership. This trend 
positions Best Band in America to grab viewers seeking 
authentic stories on eager platforms.

Opportunity



Successof Similar
Live-Music-BasedPrograms

Live music content engages audiences effectively. Austin City Limits averages 1-2 million  viewers  per  
season  on PBS, while NPR Tiny  Desk  Concerts  boasts 6 million  YouTube  subscribers  and billions  of 
views . Luminate notes concert films on Netflix  and Disney+  lift streamingςe.g., Taylor  Swiftφs Miss  
Americana  still tops charts in 2024. Best Band in America adds a competition twist and nationwide scope, 
standing out from studio formats.



Å Major shows overlook smaller citiesφ vibrant music scenes. 
In Peoria, Illinois, Peoria Music Live tracks over 50 bands, 
with venues like 3300 Event Center hosting loyal crowds. 
These markets cut costs (lower fees than LA or NY) and 
draw sponsorsςe.g., Sweetwater Sound partners in 
Peoria. Best Band in America taps this niche, offering fresh, 
regional content big shows miss.

WhyTargeting
Smaller Cities

is an Untapped Opportunity



Show Format &
Structure

Å 20-episode season, 20-week shoot

Å Interviews, Live Playing , Before and After & Local Culture

Å One week per town, with extended time in select larger markets

Å Highlighting live performances, fan interactions, and local music 
culture

Å Culmination in a New York City concert featuring the top 3 bands, 
where  the  winner  will  be crowned .




